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Competitor 
A

Victorian 
Plumbing
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Victorian 
Plumbing begins
in Mark’s garden 

shed

First 
showroom 

opens in 
Formby

Operations move to 
Skelmersdale 

Warehouse

First TV advert aired

Listed 16th in The 
Sunday Times Fast 
Track 1001 – fastest 

growing private 
companies

1 million 
orders(3)

Digital Growth 
Hub opened in 

Birmingham

Tech Hub opened 
in Manchester

New HQ opened 
and launch of 

recruitment drive
> 500 employees

2000 2009 2013 2014 2017 2018 2020 20212004 2011 2016

Notable own-brand launches 

Milestone events

Notable third-party partnerships

Listed 24th in The 
Sunday Times Fast 
Track 1002 – fastest 

growing private 
companies

Source: Company information
Note:  (1) Based on revenue growth; (2) Based on profit growth; (3) Based on cumulative orders dispatched; 

(4) Mintel - Bathroom and bathroom accessories UK 2022 report

IPO on AIM

3 million 
orders(3)

2022

Over 175k 
Trustpilot reviews

#1 UK bathroom 
retailer (4)

2023

Lease signed 
for new 544k 

sq. ft 
distribution 

centre
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1.4

CAGR 2022-2027: 0.3%

Acceleration due 
to 

c.1.4

Source:  Euromonitor, Mintel
Note: (1) Penetration defined as e-commerce share % of total sales (value)
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https://www.victorianplumbing.co.uk/brands/burlington-bathrooms
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